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The Beauty 



Air Transport and Tourism 

 In addition to its well-established linkages with local, regional and 
national economies, air transport is explicitly related to tourism. 
 

 Every industry with a ‘tourism ratio’ (i.e. tourism related receipts 
of a specific sector expressed as a percentage of its total turnover) 
exceeding 15% may be regarded as part of the tourism sector; in 
this context, air transport is a tourism industry par excellence with 
a ratio often over 90%. 
 

 About 50% of international tourists travel by air today compared 
to 35% in 1980, while the direct employment effect of air 
transport on tourism is estimated at 7.7 million jobs; when 
multiplier effects are considered, the total effect rises to 17.1 
million. 
 

 In fact, the demand for air transport in mainly derived by demand 
for tourism; both sectors are strongly cyclical and are highly 
sensitive to changes in the economic, social and political 
environment. 
 



Tourism Statistics for Selected Countries 

Τ Arrivals 05 Τ Arrivals 10 Δ% Μ$ Receipts 05 Μ$ Receipts 10 Δ% 

Denmark 9.178 9.097 -0,88 5.278 5.463 3,51 

Finland 3.140 3.670 16,88 2.186 2.902 32,75 

Iceland 871 1.213 39,27 413 558 35,11 

Norway 3.824 4.767 24,66 3.495 4.765 36,34 

Sweden 4.883 4.951 1,39 6.792 11.076 63,07 

Switzerland 7.229 8.628 19,35 10.020 14.965 49,35 

Total 29.125 32.326 10,99 28.184 39.729 40,96 

% Europe 6,64 6,79 2,35 8,06 9,76 21,16 

% World 3,65 3,44 -5,89 4,15 4,33 4,26 

Source: UNWTO (2011) 



Source: Eurostat (2010) 



Winter Tourism Products 

 Winter Sun 

 

 Winter Sports 

 

 Winter Events and Theme Parks 

 

 Polar Tourism 















The Beast 









Legal Framework 

 EC Regulation 261/2004 establishing common 
rules on compensation and assistance to 
passengers in the event of denied boarding 
and of cancellation or long delay of flights 

 

 Problems 
 Implementation in practice (assumes direct B2C - 

e.g. what happens with holiday packages?) 

 Lack of uniform enforcement  

 Force majeure (e.g. extreme weather conditions) 

 Focuses entirely on passengers – no provisions for 
the supply chain 



Potential Solutions 

 Improve the Legal Framework (e.g. Comm 
2011-174) to fill the vacuum 

 

 Promote the Culture of Insurance: in 
Tourists BUT ALSO in the Supply Chain 

 

 But is this Enough? 



Effective Crisis Management 

 Improvement of Family Assistance Programmes 

 

 Appropriate PR Marketing 

 

 Contingency Plans to deal with Delays and 
Cancellations 
 Voluntary Initiatives 

 Codes of Conduct 

 Business Clusters 

 “Winter Proof”: Winter Tourism Operations Quality Seal 

 





Thank You! 


